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Criteria for the Validation of a New Programme

1. The Programme Aims and Objectives are clear and consistent with the Awardsought.

2. The Programme concept, implementation strategy are well informed and soundly
based.

3. The Programme’s Access, Transfer and Progression arrangements are satisfactory.
4. The Programme’s written curriculum is well structured and fit for purpose.

5. There are sufficient qualified and capable programme staff.

6. There are sufficient physical resources to implement the programme as planned.

7. The learning environment is consistent with the needs of the programmelearners.
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8. There are sound Teaching, Learning and Assessment Strategies.
9. Learners enrolled on the Programme will be well informed, guided and cared for.

10. The Programme will be well managed.

Commendations

The quality and presentation of the documentation was excellent.

The enthusiasm, passion, drive and team spirit of the course developers made the
submission a great success.

The course meets the needs of the national and global economy.

(For the attention of the Academic Council)

The Panel of Assessors advises the Academic Council that the Institute and the

School/Department should take cognisance of following recommendations:

In the case of shared modules, the module feedback from the validation panel should be
considered in the next PPE.

Noted, all suggestions to be considered during the next PPE.

The course development team should further consider the horizontal integration of
assessments and should clarify and articulate in the documentation where this is
happening.

All integrated assessments now described under Programme Assessment Strategy, p124.
Reempbhasise the word “global” in the Social Media Marketing module and bring social
media brands into the Global Marketing module.

Modules updated to reflect the above.

Rename Applied Marketing Research Project to add the word Capstone to the title, with
the objective of giving this module a higher status.

Module renamed to Capstone Project: Applied Marketing Research.
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* Consider the marketing strategy for the course and possibly develop a course flyer that
captures the unique and innovative aspects of this programme.

A marketing strategy will be drafted by the Department with input from LYTT’s Marketing
Officer and School Liaison Officer.

 Enhance the module description for the User Experience and Design Thinking module by
mentioning, for example: ‘DICE’ and other innovations as appropriate.

Module updated to reflect the above.

* Include Netnography, Social Listening and Experimental Design in the Generating
Consumer Insight module.

Module updated to include the above.

* Consider the sequencing of the ‘Fundamentals of Marketing’ and “Principles of Marketing’
modules.

Due to the sharing of these modules with other programmes, it is not possible to change
the sequencing. It was, however, decided that it was better to have both modules included
in the new programme to enhance the level of marketing delivery. It will also be seen as a
positive way of immersing students into marketing earlier within the programme. A
number of plans are in place to ensure the smooth delivery of both modules in the same
semester:

1. Timetables will be ‘blocked’ to allow for Fundamentals of Marketing to be delivered
before Principles of Marketing.

2. The content will be delivered in an ordered fashion to facilitate the introduction of
marketing topics and then a more in-depth exploration of them. Forexample,
‘introduction to the marketing mix’ and then ‘elements of the marketing mix’.

3. Assessments, where possible, will ensure the best delivery of outcomes for the student
with respect to minimising the overlap of topics.

The respective lecturers will work closely with each other to ensure the smooth delivery of
both modules.

The Panel of Assessors advises the Academic Council that approval of the programmes subject
to general conditions of approval together with the following additional conditions:

No conditions.
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PART 4 PROPOSED PROGRAMME SCHEDULE(S) please attach final schedule to bottom of
the report.
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